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Value

The unique value proposition that enables VTA to authentically and 
effectively drive the Move Silicon Valley initiative.

• VTA is THE entity focused on anticipating and addressing the full 
range of transportation needs of the county and its residents.
• VTA is an agency in service to the county and ALL of its people.
• VTA is the broker between community leaders, developers, the 
business community and residents to develop solutions to trans-
portation challenges/needs.

Values

Existing, closely held values of the target audiences that VTA 
shares and can leverage to drive the initiative.

Primary:
• Shared Responsibility/Ownership

Secondary:
• Health
• Sustainability
• Legacy (a better future for Silicon Valley as a community)

Overarching:
• Diversity
• Community
• Accountability/Transparency
• Service
• Inclusiveness
• Quality
• Safety
• Integrity

Aspirational:
• Dependability
• Innovative

Voice

VOICE: The voice with which VTA will speak to and 
engage others.

Primary:
• Helpful
• Friendly
• Expert
• Visionary

Secondary:
• Credible
• Caring
• Candid/Honest
• Progressive/Cutting Edge
• Approachable
• Bold
• Creative
• Colloquial
• Informative but not academic
• Humble

Brand 3Vs: values, value and voice

In developing a brand for VTA and for the Move Silicon Valley public will building 
initiative, we first identified the core strategic elements of the brand: the under-
lying core values that drive the initiative and connect it to the core audiences; 
the unique value proposition represented by VTA; and the voice with which VTA 
(and the Move Silicon Valley initiative) will speak to the world. These 3Vs are cap-
tured below, informed by significant internal and external engagement.
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Key Messages

Why it Matters

Traffic in Santa Clara County is getting worse and worse. It’s not just a frus-
trating and stressful waste of time that takes us away from our homes and 
families. It also causes pollution that affects our health and quality of life, 
and it hurts the environment. 

And the problem is not going to fix itself. The county’s growth is going to 
continue. And building more roads and highways isn’t a realistic option 
given the region’s geography, density and high cost of living.

What we Can do About it

We can solve this problem if we work together, cutting down on the number 
of times people drive alone in their cars to get where they’re going. That’s the 
real solution.

And working together, we can make smarter choices to get where we need 
to go, protect our environment, stay healthier and make our communities 
stronger economically.

If everyone who drives solo took public transportation, carpooled, walked or 
rode a bike at least two times each month, traffic would be cut by 10 percent 
every day.

Our Story

That’s where VTA comes in. You know VTA for bus and light rail, which serves 
many of our county’s residents today and is a viable solution for many more. 
But, with a region as spread out as Santa Clara County, bus and light rail 
might not be the best option for everyone, everyday. That’s why our focus on 
solutions doesn’t stop there.

We also work across the county to make the best use of the infrastructure we 
have, making our roads more efficient, and adding bike lanes and pedestrian 
paths. We work with cities, developers and employers to locate new housing 
and commercial development along transit corridors. And we partner with 
and fund regional rail and bus service for the county.

Whether it’s getting on a bus or light rail—or carpooling and ride sharing, 
walking or riding a bike—VTA is here to help you find the best solution to 
move you.
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Key Messages

Calls to Action

Working together we can make sure everyone has more efficient, healthier and 
environmentally friendly ways of getting around. That will mean fewer 
cars on the road and less pollution, helping all of us—and the environment—
to be healthier.

Here’s how you can find a solution that moves you:

•  If you’re already cutting down on the number of solo driving trips you make, 
and using public transportation whenever you can, keep doing it and encourage 
others to join you! (EXISTING RIDERS)

•  Talk to your friends, neighbors and co-workers about carpooling to work or to 
run errands. (ALL)

•  If you’re not currently using public transportation or another way to get 
around, like carpooling, walking or riding a bike, try it at least twice a month to 
get to work or school, to run errands or get around on the weekends. 
(POTENTIAL RIDERS)

•  Look to VTA for help in deciding how you can make more sustainable trans-
portation choices, like taking the bus or light rail, carpooling, walking or riding a 
bike. (ALL)

•  Support VTA, your community and the county in planning for—and investing 
in—the solutions and services we need for the future. (ALL)

•  Support and incentivize your employees in utilizing more sustainable trans-
portation options to get to and from work. (EMPLOYERS)

•  Encourage your patients/clients to consider taking VTA, walking or riding a 
bike whenever possible, instead of driving. (HEALTH PROFESSIONALS)

These are approved messages that VTA wishes to communicate, both to develop the au-

thority’s brand and to telegraph the Move Silicon Valley initiative. These messages can be 

used verbatim, however, they may also be adapted. Additionally, these messages may be 

communicated through stories, images and video.
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Logo
The entire graphic is referred to as the “logo”. The individual parts are 
identified below.

Logo: Nomenclature
The parts of the logo and how they are referred to.

LOGOMARK WORDMARK

TAGLINE

Logomark
When the “vta” graphic appears by itself it is referred to as the “logomark”
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Corporate Logo with Tagline
Used for internal facing corporate graphics, collateral and 
media. This is the main logo that should be used on corpo-
rate materials.

Public Logo with Tagline
Used for public facing graphics, collateral and media. This is the 
main logo to be used on public facing materials.

Tagline Logo
Used for public facing marketing, advertisements and 
campaigns. The public logo must appear elsewhere on the 
document or media or the words “Valley Transportation 
Authority” must appear on the document in order for the 
tagline logo to be used.

Tagline Logo with Wordmark
If the public logo or the words “Valley Transportation Authority” 
do not appear elsewhere on the document, the tagline logo with 
wordmark should be used.

Public Logo
Used for public facing graphics, collateral and media where in-
luding the tagline is not necessary. This is to be used in instances 
where the tagline appears somewhere else on the document.

Corporate Logo 
Used for internal facing corporate graphics, collateral and media 
where including the tagline is not necessary. This is to be used 
in instances where the tagline appears somewhere else on the 
document.

Logo: Versions
There are six variations of the logo. They are described below and should be used in 
the appropriate circumstances.
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Minimum Clear Area
This is the area where no page edges, sign edges, photography or other graphics should enter into. 
The area is equal to 1/4” the width of whatever size the logo or logomark is reproduced at.

Logo: Safe Margins
Text.

x"

x/4"

x/4"

x/4"x/4"

Minimum clear area:
No page edges, sign edges,
photography or other graphics 
should enter this area. Clear area 
is 1/4 the width of the logomark
all the way around.

x/4"

x/4"

x" x/4"x/4"
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Secondary – Corporate / Transit
For corporate and transit related graphics the logomark or logo may be used in white on light blue.

Black and White
For black and white reproductions the logomark or logo be may used in black on white.

Black and White
Reversed out.

Primary
The primary color format is dark and light blue on white for service lines. 

Logo: Color Formats – Corporate/Transit
These are the acceptable logo color formats for corporoate & transit applications.
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Corporate and Public Logo Placement
When possible, the corporate and public logo should be positioned in the upper 
left corner of documents or media. The placement should be no less than the 
height of the logomark from the edges of a document.

Tagline Lockup
When possible, the taglinelLogo should be placed in the bottom right corner of 
documents or media. The placement should be no less than the height of the 
logomark from the edges of a document.

Logo: Placement
General placement and sizing

x

x

x

x

x

x

CORPORATE LOGO AND TAGLINE LOCKUP PLACEMENT

x

x

x

x

x

x

CORPORATE LOGO AND TAGLINE LOCKUP PLACEMENT
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Corporate Lockup
The tagline may be placed in the bottom right or left corner of a document for 
corporate related materials.

Logo: Alternative Tagline Placements
For scenarios where it is desirable to have the tagline separated from the logo.

x

x

x

x

x

x

x

x

x

ALTERNATE TAGLINE PLACEMENT - CORPORATE



Santa Clara Valley Transportation Authority: Graphic Standards Manual 12

Logo: Alternative Tagline Placements
For scenarios where it is desirable to have the tagline separated from the logo.

Public Lockup
The tagline may be placed in the bottom right or left corner of a document for 
public facing materials.

x

x

x

x

x

x

x

x

x

ALTERNATE TAGLINE PLACEMENT - PUBLIC
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11x17

11x17 and 22x28 Formats
The logo should be placed in the upper left corner at the size and spacing indicated when creating 
these size documents. The logo should be placed in the upper left corner for any other size docu-
ment and maintain the minimum clear area.

1 1/2" 4" 3/4" 2 1/2"

3/
4"

1 
1/

2"

22x28
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Logo: Usage on Photography or Graphics
When any of the logos are to be placed on anything except a plain white background they should 
be used with the footer bar. (Note: only the tagline logo is shown below but this usage applies to 
each logo format. See pg 29 for additional footer bar placement options.)

Footer Bar
This is the graphic that should be used to contain 
any lockup when it is used over photography or a 
pattern background. It can be lengthened horizon-
tally but should not be stretched.

When used on a color field

When used on a pattern background

When used on photography
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Logo: Incorrect Formatting
The logos should never be reproduced in the following ways.

Incorrect Color
Do not reproduce the logo in any color 
format other than what is shown in this 
document. Even if it is a brand color or 
service line color.

Proportions
Maintain the proportions of all parts of 
the logo. Do not scale parts individually.

Effects
Do not use any effects such as drop-
shadows, glows, 3D effects, blends, etc.

In a Text Body
Do not place the logo within a sentence 
or paragraph of text. Type out the words 
“Santa Clara Valley Transportation Au-
thority” when referencing the agency.

Wordmark
Do not use the wordmark separately 
from the logomark.

As a graphic
Do not use the logo as an illustration 
element, create patterns with it or use it 
as a clipping mask. The graphics shown 
on pg 23 can be used as photo clipping 
masks.

Scaling
Do not stretch the logo. Scale up or 
down proportionally.

On Photography
Do not place the logo directly on photo-
graphs or in boxes. Use the footer bar if 
the logo needs to go over a photo.

Proximity
Do not place the logo too close to, 
inside of, in front of or behind other 
graphics, photography, or logos.

Lorem ipsum dolor 
sit amet, consectetur 

adipiscing elit, sed do eiusmod tempor 
incididunt ut labore et dolore magna 
aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris 
nisi ut aliquip ex ea commodo henderit 
in voluptate velit esse pariatur.



Santa Clara Valley Transportation Authority: Graphic Standards Manual 16

Font: Museo Sans 300

Typography: Family
These are the font characters to use in designing all corporate materials.

Font: Museo Sans 500

Font: Museo Sans 700

Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*():”,./:”<>?

Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*():”,./:”<>?

Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*():”,./:”<>?

Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*():”,./:”<>?

Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*():”,./:”<>?
Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@#$%^&*():”,./:”<>?
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Typography: Examples and Uses
Examples of typography styles for all corporate design. The corporate font is Museo Sans and 
should be used in all corporate communication, signage, and graphics. To maintain a friendly tone, 
never use all caps.

Specs
Museo Sans 300
Tracking: 0
Leading: auto
Sentence case

Uses
For TERTIARY information including:

Body copy
Dates and Times
Information
Quotes (may be used in italic)

Body 2 Examples

Specs
Museo Sans 500
Tracking: 0
Leading: auto
Sentence case

Uses
For SECONDARY information including:

Body copy
Bulleted lists

Specs
Museo Sans 700
Tracking: 0
Leading: auto
Sentence case

Uses
For PRIMARY information including:

Page headers
Signage and wayfinding

Body 1 Examples

Header Examples

Sed ut perspiciatis unde omnis 
iste natus error sit voluptatem.

Sed ut perspiciatis unde omnis 
iste natus error sit voluptatem.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. 

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis 
nostrud exercitation ullamco laboris 

“Duis aute irure dolor in reprehenderit in 
voluptate velit esse cillum dolore eu fugiat 
nulla pariatur.” 

•     Duis aute irure dolor in reprehenderit. 

•     Voluptate velit esse cillum dolore pariatur.



Santa Clara Valley Transportation Authority: Graphic Standards Manual 18

Letters and Desktop Publishing

For any correspondence, such as 
letters, the font Arial should be used 
when Museo Sans is not available. 
The example below shows the 
formatting for a standard letter.

Do not use Times New Roman

Typography: Correspondence
Example of typography use for any desktop publishing and correspondence.

Administration 408.321.5555
Customer Service 408.321.2300

3331 North First Street
San Jose, CA 95134-1906

Date

Address Line 1
Address Line 2
Address Line 3

Salutation,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip 
ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu 

mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fu-

anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fu-

anim id est laborum.

Closing,

Name
Title

Font: Arial
Below are the Arial family fonts to be used.

Regular

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
!@#$%^&*():”,./:”<>?
Uses: Body text, bullets, information, quotes

Bold

ABCDEFGHIJKLM
NOPQRSTUVWXYZ
abcdefghijklm
nopqrstuvwxyz
1234567890
!@#$%^&*():”,./:”<>?
Uses: Headers, important information
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Color: Family and Heirarchy
The brand colors and how they should be used.

Primary
These colors are to be used to identify the entire 
agency through collateral, graphics, signage, vehicle 
graphics, etc. Light blue and white are the main col-
ors to be used on graphic materials. Dark blue is to 
be used as an accent color for corporate and transit 
related materials. Green is to be used as an accent 
color for planning related materials. These colors 
should also be used for any marketing or advertising.

Secondary
These colors are to be used to identify service lines 
and for short-term marketing purposes, such as 
events, awareness campaigns, or programs.  

Neutrals
These neutral colors should be used for 
text and sparingly as background fill colors.
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Swatch

Color: Specs – Primary and Neutrals

Name Pantone CMYK HEX

C:53 M:2
Y:1 K:0

C:100 M:50
Y:1 K:15

C:86 M:69
Y:43 K:55

C:30 M:17
Y:8 K:51

Light Blue

Dark Gray

Dark Blue

Black

PMS 298U

PMS Cool Gray 11U

PMS 2945U

PMS Black 6U

#4CB4E7 

#7A7D81 

#29588C 

#4C4E56 

C:18 M:12
Y:14 K:2

Medium Gray PMS 420U #BDBEBD 

C:4 M:3
Y:6 K:7

Light Gray PMS Cool Gray 1U #DAD9D6 
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Color: Specs– Secondary

Swatch Name Pantone CMYK HEX

C:47 M:0
Y:25 K:0

C:100 M:0
Y:30 K:42

C:32 M:0
Y:14 K:0

C:0 M:70
Y:78 K:0

C:0 M:90
Y:100 K:28

C:0 M:14
Y:6 K:0

C:18 M:68
Y:0 K:0

C:50 M:74
Y:9 K:7

Turquoise

Purple

Teal

Frost

Red

Dark Red

Peach

Magenta

PMS 3255U

PMS 261U

PMS 7715U

PMS 317U

PMS 2347U

PMS 2350U

PMS 705U

PMS 246U

#00CFBB 

#7F6282 

#417178 

#AEE9E8 

#E74536

#9E483F 

#FFDDE2

#CE57B3

C:1 M:21
Y:0 K:0

Pink PMS 671U #EFC3DD

C:26 M:52
Y:84 K:51

C:5 M:18
Y:45 K:14

Brown

Tan

PMS 476U

PMS 466U

#6E5E52

#C1A67F

C:58 M:0
Y:76 K:0

C:80 M:3
Y:93 K:17

C:25 M:0
Y:83 K:0

Green

Dark Green

Light Green

PMS 2421U

PMS 356U

PMS 381

#4DB938 

#397E58

#BAD739 

C:3 M:4
Y:27 K:2

Cream PMS 7500 #E6D5AB
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Color
Select photos that incorporate colors from the VTA Color 
Family, such as grays, blues and areas of white. The VTA 
blues and white can be emphasized in objects or clothing—
as shown in the headphones and jacket in the photo below. 
Avoid strong colors that are not in the VTA palette, as well 
as a lot of contrasting colors.

Photography: Style
The style and subject matter of photography should reflect the “Solutions That Move You” tagline. The 
following aspects should be considered when selecting or shooting photography. In general, photog-
raphy should have an active tone and the focus should be on people as opposed to vehicles.

Action
Use photos that show individuals engaged in action poses, 
i.e., doing work, collaborating, riding transit, bicycling, etc. 
Avoid having subjects pose for photos while looking directly 
at the camera.

Balance
Use photos that are assymetrically balanced and have a 
sense of visual movement.

Realistic
Use photos that are realistic and not overly stylized or illus-
trative. Use full color photography when possible.
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Photography: Cropping
The following are different shapes that can be used to crop photography.

A1 A2 A3

B1 B2 B3

C1 C2
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Stationary: Letterhead
The following formatting should be used for a letterhead.

Administration 408.321.5555
Customer Service 408.321.2300

3331 North First Street
San Jose, CA 95134-1906

Date

Address Line 1
Address Line 2
Address Line 3

Salutation,

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip 
ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu 

mollit anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fu-

anim id est laborum.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut aliquip ex 
ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum dolore eu fu-

anim id est laborum.

Closing,

Name
Title

1"

1"

2"

2 1/4"5/8"

5/8"

1/2"

5/8"5/8"

1/2"
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Stationary: Business Card
The following formatting should be used for a business card.

Julie Panescu
Human Resource Analyst

Human Resources and Diversity Programs
3331 North First Street, Bldg B-1, San Jose, CA 95134
Email Julia.Panescu@vta.org
Phone 408-321-5578   |   Fax 408-955-0890

3/16"

1"

3/16"

3/16"1 1/2"3/16"
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Stationary: #10 Envelope
The following formatting should be used for an envelope.

3331 North First Street
San Jose, CA 95134-1927

3/8"

3/8"

3/8"

3/8"

3/4"
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Front

Back

Stationary: A6 Card
The following formatting should be used for an A6 card.

www.vta.org

1/2" 1/2"

1/2"

2 1/2"

1/2"

1/2"1/2"
www.vta.org

1/2" 1/2"

1/2"

2 1/2"

1/2"

1/2"1/2"
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Julie Panescu
Human Resource Analyst

Human Resources and Diversity Programs
3331 North First Street, Bldg B-1, San Jose, CA 95134
Email Julia.Panescu@vta.org
Phone 408-321-5578   |   Fax 408-955-0890

Administration 408.321.5555
   Customer Service 408.321.2300

3331 North First Street
   San Jose, CA 95134-1906

Julie Panescu
Human Resource Analyst

Human Resources and Diversity Programs
3331 North First Street, Bldg B-1, San Jose, CA 95134
Email Julia.Panescu@vta.org
Phone 408-321-5578   |   Fax 408-955-0890

3/4" 2 1/2"

3 1/2"

3/4"

3 1/2"

1/2"

1/2"

FOLDER IS CUSTOM DIECUT
2"

3/8"

Stationary: 9x12 Folder
The following formatting should be used for a 9x12 folder.

Outside

Inside
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A1

B1

Templates: Poster Layouts
These poster layout styles can be used for any poster size document, or resized for 
ads, banners, billboards or other types of formats.

A2

B2

A3

B3

Sed ut perspciat ciatis 
unde omnis iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto 

beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia 

voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni 

dolores eos qui ratione voluptatem.

Sed ut perspciat ciatis 
unde omnis iste natus.

Tnlrror sit voluptatem accusantium dolor emque 

laudantium, totam rem aperiam, eaque ipsa quae ab illo 

inventore veritatis et quasi architecto beatae vitae 

dicta sunt explicabo. Nemo enim ipsam voluptatem 

quia voluptas sit aspernatur aut odit aut fugit, sed 

quia consequuntur magni dolores eos qui 

ratione voluptatem.

Sed ut perspciat ciatis 
unde omnis iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto 

beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia 

voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni 

dolores eos qui ratione voluptatem.

Sed ut perspciat ciatis 
unde omnis iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto 

beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia 

voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni 

dolores eos qui ratione voluptatem.
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dolores eos qui ratione voluptatem.

Sed ut perspciat 
ciatis unde omnis 

iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, 

totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et 

quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam 

voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia 

consequuntur magni dolores eos qui ratione voluptatem.

www.vta.org
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TTY
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unde omnis iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto 

beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia 

voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni 

dolores eos qui ratione voluptatem.

Sed ut perspciat ciatis 
unde omnis iste natus.

Tnlrror sit voluptatem accusantium dolor emque 

laudantium, totam rem aperiam, eaque ipsa quae ab illo 

inventore veritatis et quasi architecto beatae vitae 

dicta sunt explicabo. Nemo enim ipsam voluptatem 

quia voluptas sit aspernatur aut odit aut fugit, sed 

quia consequuntur magni dolores eos qui 

ratione voluptatem.

Sed ut perspciat ciatis 
unde omnis iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto 

beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia 

voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni 

dolores eos qui ratione voluptatem.

Sed ut perspciat ciatis 
unde omnis iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto 

beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia 

voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni 

dolores eos qui ratione voluptatem.

www.vta.org

Customer Service

(408) 321-2300

TTY

(408) 321-2330 

Sed ut perspciat ciatis 
unde omnis iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, totam rem 

aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto 

beatae vitae dicta sunt explicabo. Nemo enim ipsam voluptatem quia 

voluptas sit aspernatur aut odit aut fugit, sed quia consequuntur magni 

dolores eos qui ratione voluptatem.

Sed ut perspciat 
ciatis unde omnis 

iste natus.
Tnlrror sit voluptatem accusantium dolor emque laudantium, 

totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et 

quasi architecto beatae vitae dicta sunt explicabo. Nemo enim ipsam 

voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia 

consequuntur magni dolores eos qui ratione voluptatem.

www.vta.org

Customer Service

(408) 321-2300

TTY
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TTY
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TTY
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Lockup
This is the standard lockup for the website address and contact phone numbers.

Templates: Boilerplate
The following formatting should be used for a boilerplate contact info footer.

Placement
When possibe, the boilerplate lockup should be placed in the lower left corner 
of a document. The colors can be changed depending on what the background 
color is.

Placement with Footer Bar
This is the placement when used together with the footer bar. The colors can be 
changed depending on what the background is. It may be used on a photo with 
a simple background that doesn’t impede on legibility.
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Templates: Email Signature
The following formatting should be used for an email signature.

Bernice Alaniz
Communications Director

3331 North First Street
San Jose, CA 95134
Phone 408-321-7539
Mobile 408-888-9983
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Homepage
This is an example layout of the website homepage.

Templates: Website Homepage
The following layouts should be used as reference for website design.

Trip
Planner

Headlines Notices & Service Alerts
Last update: 10/12/2016

Santa Clara Pedestrian Undercrossing 
Construction 11/25-28: Construction 
and excavation work to extend the current 
pedesrain undercrossing at the Santa Clara 
Caltrain Station all the way through to 
Broka Road.

Downtown and City Hall Bus Stops 
Opening 9/24/16:  New bus stops 
opening on Santa Clara Street, San Jose: 
Downtown between 1st & 2nd, and City 
Hall, between 5th a 6th. Stops between 
3rd and 4th will close.

Connect with VTA

Tweets by @VTA

VTA’s Next Network
The redesigned transit network for 2017

Calendar of Events

10/6/16 5:30PM Board of Directors
Meeting

10/3/16 10:00AM SVRT PWC Regular
Meeting

10/2/16 8:00AM Rock ‘n’ Roll San Jose
Half Marathon

10/1/16 9:30AM 2016 Step Out: Walk 
to Stop Diabetes

10/1/16 9:00AM Rock ‘n’ Roll San Jose
Health & Fitness Expo

A Family A�air: 39 Years in the 
Making #WeAreVTA
Sep 22 2016

Meet Eddie Nunley, a witty, charismatic 

mechanic with nearly four decades invested in 
working for VTA.

All aboard the Sharks Train!
Sep 23 2016

It’s Sharks season, so don’t get there late and risk 
being shark bait. Get on board with VTA, the 
most reliabe way to get to the game!

Downtown San Jose Stations 
Open for Service
Sep 29 2016

The downtown stations of the Alum Rock-Santa 
Clara Bus Rapid Transit project are now open for 
service, featuring community-inspired art 
pavers.Read this story, part of a series about the 
public art in this BART line, for 360-degree 
photos of the stations.

Acting FTA Administrator 
Announces Federal Investment in 
BART Silicon Valley
Oct 12 2016

During her recent visit to Silicon Valley, acting 
FTA Administrator Carolyn Flowers signaled 
fderal support for VTA’s BART Extension as she 
announced a $1.5 million grant to support 
comprehensive planning projects that improve 
access to public transit.

All Aboard VTA’s Great Pumpkin 
Express
Oct 14 2016

It’s Harvest and Halloween season, and VTA’s 
Historic Trolley, The Great Pumpkin Express, is 
arriving just in time for all the fun!

Alum Rock Bus Rapid Transit:
16 Stations Down, 4 to Go!
Oct 14 2016

VTA is 16 stops closer to bringing bus rapid 
transit service to east and downtown San Jose! 
Jackson and King Stations on Alum Rock under 
construction through end of this year.

VTA is committed to operating its programs an services in 
accordance with federal, state and local civil rights laws and 
regulations. The following VTA programs are designed to 
ensure compliance:
 - American’s with Disabilities act (ADA)
 - Reasonable Modifications
 - Title VI
 - Public Participation Plan
 - Limited English Proficiency Plan
Individuals or organizations interested in receiving 
information about upcoming public meetings or events can 
sing-up on our outreach list.

Customer Service Call Center:

(408) 321-2300

Automated information available
24 hours in English and Spanish
(800) 894-9908 outside Santa Clara County
(408) 321-2330 TTY
customer.service@vta.org

Downtown Customer Service Center:
55-A West Santa Clara Street
San Jose, CA 951233 Map
Weekdays: 9 AM – 6 PM
Closed weekends and most holidays

River Oaks Administrative O¡ces:
3331 North First Street
San Jose, CA 95134 Map
Weekdays: 8 AM – 4:30 PM
Closed weekends and most holidays

The Web VTA

go!

AboutBART Silicon ValleyProjects & ProgramsNews &Media TransparencyGetting Around

Routes Maps

N

Webcast Accessibility Bike & PedReal-time Fares Event Service
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Inner Page
This is an example layout of the website inner page.

Templates: Website Inner Page
The following layouts should be used as reference for website design.

AboutBART Silicon ValleyProjects & ProgramsNews &Media TransparencyGetting Around

Routes Maps

N

Webcast Accessibility Bike & PedReal-time Fares Event Service

Trip
Planner

VTA is committed to operating its programs an services in 
accordance with federal, state and local civil rights laws and 
regulations. The following VTA programs are designed to 
ensure compliance:
 - American’s with Disabilities act (ADA)
 - Reasonable Modifications
 - Title VI
 - Public Participation Plan
 - Limited English Proficiency Plan
Individuals or organizations interested in receiving 
information about upcoming public meetings or events can 
sing-up on our outreach list.

Customer Service Call Center:

(408) 321-2300

Automated information available
24 hours in English and Spanish
(800) 894-9908 outside Santa Clara County
(408) 321-2330 TTY
customer.service@vta.org

Downtown Customer Service Center:
55-A West Santa Clara Street
San Jose, CA 951233 Map
Weekdays: 9 AM – 6 PM
Closed weekends and most holidays

River Oaks Administrative O�ces:
3331 North First Street
San Jose, CA 95134 Map
Weekdays: 8 AM – 4:30 PM
Closed weekends and most holidays

The Web VTA

go!

Fares

Maps

Transit Live

Accessibility

Safety

Seniors

Using Express Lanes

Bicycle & Pedestrian

Riders Tips

GTFS Info

Event Service

Schedules

Levi’s Stadium

49ers vs. New Orleans 11/6-Bus

49ers vs. New Orleans 11/6-Light

Rail

SAP Center

Avaya Stadium

Event Service

Avaya Stadium
Avaya Stadium is the home of the 
San Jose Earthquakes. The stadium 
is the first cloud-enabled stadium 
in major league soccer and is 
considered of of the most high 
tech fan experiences in soccer. 
Avaya Stadium is located at 1123 
Coleman Avenue across the street 
from Mineta San Jose International 
Airport.

VTA o¡ers special game day service 
on VTA Bus Line 231. The bus stop 
at First Street & Santa Clara Street 
makes for an easy connection from 

light rail to the shuttle service Fans can enjoy the many restaurants and activities in downtown San Jose 
before then head to the game of VTA.

Customers can sacess Avaya Stadium for all events and stadium tours using Line 10 service. Line 231 
service will be provided for all Earthquakes games and select events. Please check the Line 231 for 
schedule updates.

Levi’s Stadium
The Levi’s Stadium, in the city of 
Santa Clara, is the home of the 
5-time Super Bowl champion San 
Francisco 49ers VTA is the best 
way to take you to the action with 
bus and light rail service dropping 
you o¡ right at the netrance. 
Please visit our Levi’s Stadium 
page to find out how we can easily 
get you to you event and back.

Levi’s Stadium Service

- Light Rail
- Bus

Home > Getting Around > Event Service

SAP Center
The SAP Center, known locally 
as the Shark Tank, has been the 
home to San Jose Sharks since 
the 1993-1994 season! Located 
in the heart of downtown San 
Jose, SAP Centefrfrequently 
comes alive with many events, 
concerts and shows. Aside from 
being well-served by VTA bus 
and light rail, SAP Center is also 
served by Caltrain, the Altamont 
Commuter EXpress, Capital 
Corridor, Monterey-Salinas 
Transit and the Highway 17 bus. 
Whether you are going to catch 

a Sharks game, attend a concert, or hobnob with the greatest wrestlers of all times, let VTA get you there. 
Our SAP Center page has all the information you need to take VTA to the event. Let us deal with the trafic 
so you can focus on having a good time.

Notices & Service Alerts
Last update: 10/12/2016

Santa Clara Pedestrian 
Undercrossing Construction 
11/25-28: Construction and 
excavation work to extend the 
current pedesrain undercrossing at 
the Santa Clara Caltrain Station all 
the way through to Broka Road.

Downtown and City Hall Bus Stops 
Opening 9/24/16:  New bus stops 
opening on Santa Clara Street, San 
Jose: Downtown between 1st & 
2nd, and City Hall, between 5th a 
6th. Stops between 3rd and 4th will 
close.

Contact Me

Customer Service
(408) 321-2300
customer.service@vta.org

Send
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Powerpoint pages
These are they styles for powerpoint presentation pages.

Title

Section

Body

Presentation Title
Presentation Subzztitle

Date

Presentation Title
Presentation Subtitle

Date

Section Title

Section Title

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

Section Title

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

Section Title

Section Title

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

Section Title

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy

•  Bulleted list placeholder copy
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Downtown
Mountain View

NOT TO SCALE

Production Notes:

Painted panel.
Colors to match PMS 298U,
PMS 2945U and white.

Mount flush to surface.

1/2” space on all sides.

Verify dimensions
in field prior to
production.

Use this baseline for
single-line locations.

EQ"

EQ"

Maintain this minimum
clear space around the logo.

Final icons TBD
for each location.

Museo San 700.
-10 tracking.

Monument Sign

Icons

Signage: Monument Sign
This design should be used as a reference when creating a monument sign.
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Signage: Placement with BART Logo
The following formatting should be used when the VTA logomark is locked up with 
the BART logo.

x/4"x/4" x/4"x"

LOGO PLACEMENT ON SIGANGE EXAMPLES
NOT TO SCALE

LOGO ALIGNMENT AND CLEAR AREA
NOT TO SCALE

Minimum clear area:
No sign edges or other
graphics should enter
this area. Clear area is
1/4 the width of the VTA
logo all the way around.

Top of VTA logo
to align with bottom
of BART word.

Bottom of VTA logo
to line up with bottom
of BART logo.

Clear area spacing.

FPO

x/4"

x/4"
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Non-Revenue Vehicles
Text.
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VTA Gillig Coach
Text.
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VTA Low-Floor Gillig Coach
Text.
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VTA Low-Floor Hybrid Gillig Coach
Text.
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VTA Community Bus El Doroado Coach
Text.
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VTA New Flyer Articulated Coach
Text.
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VTA Low-Floor Light Rail
Text.




